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Message from the President

by John Clark, Council on Aging of West Florida, Inc.

Dear Friends:

The Florida Council on Aging (FCOA) Confer-
ence is over, there is a “hint” of Fall in the
air—at least in Pensacola—and Florida’s ag-
ing network has begun the transition of clients
in the Medicaid Waiver and Assisted Living
Waiver Programs to Managed Care Organiza-
tions (MCOs).

First of all the conference. What can we say,
but thank you to all who made it possible;
MLD and Associates, without whom it
wouldn’t have happened; our sponsors, our
presenters, our exhibitors and our attendees.
The workshops were wonderful and, as al-
ways, provided lots of information that many
will be able to replicate in their local communi-
ties. The conference was also a great time to
renew “old” friendships and make new ones.
However, perhaps one of the biggest ad-
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vantages of the conference each
year is the opportunity to network
with our peers. Finding out what
works and what doesn’t; learning
from others the pitfalls when imple-
menting a new program; and finally
sharing your successes, and yes
failures, with those who will truly un-
derstand what you're talking about
because they are walking, or have walked, in your
shoes.

As the saying goes (and | am not sure where this
came from, but it is so true), “a burden shared is a bur-
den lifted.”

For those of us who are in the process (or soon will
be) of transitioning clients in the Medicaid Waiver and
Assisted Living Waiver Programs into MCOs, FASP
offered a great intensive session on “lessons learned”

Continued on Page 3
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Volunteerism in Florida
Elizabeth Lugo, Guest Editor

Who doesn’t like to be #1? | will admit it.....it feels pretty good. We all enjoy
the victories of our favorite sports teams and | have a sign in my office that
says, “It's good to be the Queen!” So when | read the most recent United

Health Foundation Senior Report of America’s Health Rankings and saw
lowa was ranked #1 in volunteerism of adults 65+, | was thrilled. Yes, |
thought to myself, good old lowa, #1 again.

Then it dawned on me. Having lived in Florida now for 20+ years, | may not
qualify as an lowan anymore....| may just be a Floridian by now. So |
checked on Florida’s ranking and lost my euphoric attitude when | saw my adopted home state
and | were ranked dead last at 50™. So much for being the Queen.

In some ways, it makes sense. Moving from lowa to Florida was a huge culture shock for
me....like night and day. It took me many years to acclimate to the people and the pace of life
here. If you ask my husband, he will probably tell you that | still have not made the transition
completely. As each new neighbor moves in, | can be found walking down the street with a
“covered dish” (as us lowans call them) to give them a proper welcome to the neighborhood.

My family reminds me as | walk out the door with my Pyrex container firmly in hand, that | risk
being mistaken for an intruder, an unwanted solicitor or the crazy woman with food that should
immediately be disposed of. But | still take that walk down the street. When | return home, my
husband is usually shaking his head and reminding me, “this is not lowa, Liz.”

Well maybe that is just what is wrong with Florida. Maybe Florida needs a little more lowa in it.
Growing up, my parents took me to the local “old age home” and | would play the violin and pi-
ano. We would wrap baskets of fresh fruit in colorful clear plastic wrap and deliver them to the
local senior center and we would take those famous “covered dishes” each week to an elderly
shut-in from the church. You didn’t expect honor or glory and no one was asking or making you
do it. You just did it; almost as if it was just part of life, like brushing your teeth.

Most Floridians | know brush their teeth, so why don’t they volunteer? Maybe we as Floridians
need to create a better sense of community so the woman at your front door with a welcome
gift of a hot meal is the norm and not the crazy Pyrex lady. Maybe we need to cultivate a sense
of responsibility for each other and our communities so the elderly shut-in gets that hot meal
delivered even when they are on a waiting list that is a mile long and not expect the government
to take care of her. Maybe we as nonprofit executives have to find a way to engage older
adults as volunteers that fits their needs for personal fulfill-

ment and availability.

Or maybe we as Floridians just all need to follow a dusty - S
old John Deere tractor down a gravel road at 10 miles per —
hour at quitting time, with no cell phone service and a -~
beautiful sunset, to give us time to think about what our
priorities should be. | clearly don’t have the answer, but
lowa does. And my husband is right, this is not lowa, but it
could be.
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from Planning and Service Area (PSA) 7 which “went live” on August 1*. A special thanks to Marsha Lo-
renz, CEO of Seniors First in Orlando, Randy Hunt, CEO of the Senior Resource Alliance (AAA/ADRC in
PSA 7) and Robert Beck, President of PinPoint Results who were the organizers for the intensive session.
It was an excellent opportunity to learn from the “boots on the ground” about what worked well and what
could have been improved. It also afforded attendees an opportunity to ask those burning questions that
might not have been previously clarified through webinars and other training.

Many questions revolved around information provided to clients who will be affected by the transfer and,
of course, billing questions which are very critical to Lead Agencies and other vendors. The transition in
PSA 7 went as well as could be expected, thanks in large part to the efforts of the Lead Agencies, such as
Seniors First. Many Lead Agencies, facing staff shortages after losing case managers to the MCOs and
facing other budget cuts, such as Sequestration, have stepped up to the plate and, in my opinion, are go-
ing above and beyond what one would normally expect of any agency or company facing such challeng-
es. But frankly, this is what we all expect of providers and Lead Agencies. It summarizes what | have said
before about the aging network in Florida; never has so much been done for so many with so little.

The Minotty Eye Foundation Aging Services Providers Award

Congratulations to Paulette Kozlowski of Council on Aging of St. Johns County on her recent selection as
the Minotty Eye Foundation Aging Services Providers Best Direct Service Employee of the Year.

This distinction is bestowed to those who have:

«demonstrated added value to the service they deliver to benefit elders,

*gone above and beyond job requirements to provide customer service

and ensure customer satisfaction,

«developed community resources and support to the services being pro-
vided and demonstrated a high level of personal or organizational com-

mitment to excellence.

Susan Johnson, Council on Aging of St. Johns County, says of Paulette
Koslowski: “Paulette Kozlowski is the manager of the COA Sunshine
Center Therapeutic Adult Day Health Center. In her work with Alzhei-

s . . i . . John Clark (left), Paulette Kozlowski (center),
mer’s patients and their families and caregivers, Paulette discovered an pr. paul Minotty (right)

urgent and growing need for access to community resources that went
beyond the realm of supervised care for the Alzheimer/dementia patient.

Together with Michelle Sanchez she developed and implemented a program to address these additional
needs; a program that coordinates access to the wide array of community services, one that offers assis-
tance in navigating the service provider network and one that strengthens and expands the caregiver sup-
port system in our St. Johns County community. Because of the insights, visions and dedication of these
two extraordinary women, the choices and available resources for those dealing with memory challenges
have blossomed. What began as adult day care became a complete continuum of care and support for
those concerned about everything from very early memory loss to those dealing with the day-to-day com-
plexities of the late stages of Alzheimer’s Disease.”

Ms. Kozlowski accepted this honor from Dr. Paul Minotty, which included $500.00 for herself and $500.00
for her Agency, Council on Aging of St. Johns County, Tuesday, August 13th at the 2013 Florida Confer-
ence on Aging in Orlando.




BABY BOOMERS
MAKING THEIR
OWN RULES

In 2011, the first Baby Boomers turned 65. Mot quite ready to refire quietly, they
are changing the way society does retirement. From employment 1o travel, the
Baby Boomer generation continues o do things by their own rules.
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Baby Boomer Statistics:

Not Riding into the Sunset -
Many Still Like the Working Life; A
New Chapter for the Baby Boom

As young adults, Baby Boomers
changed the face of college campus-
es. Later, they helped bring American
workplaces into the era of high tech-
nology and casual dress codes. To-
day, the generation is changing what
it means to retire..

For many boomers, work is a way of
life, and in their minds, there’s no rea-
son to stop just because they've
reached age 65. Modern technology
makes balancing work and leisure far
easier than it was 20 years ago; they
can fire off a few emails from the
beach or the grandkids’ soccer game
and head into the office only when
face-time is a real necessity.

out special arrangements for their old-
er workers, perhaps keeping them on
part-time so their younger colleagues
can benefit from their experience and
knowledge of the business. Employ-
ees who can’t set up that kind of ar-
rangement may still be able to work
out a schedule that fits their lives,
working as a consultant or freelancer
in the field they know and love.

Then again, some older workers may
be looking for a change — or have had
to move on because of age discrimi-
nation or cutbacks. With kids out of
the house and a mortgage paid off,
some may find it's a perfect time to
pursue that dream they put aside
years ago, such as opening a bakery
or writing children’s books.

Even those who quit working entirely
may choose to volunteer for local or-
ganizations or go back to school.
Some organizations, like Encore.org,
are solely devoted to helping boomers
find a new path helping others.

Continued on Page 5
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of Baby Boomers

Baby Boomers born
between 1946 and 1954,
make up 15% of all
leisure travelers. They take
about 4.4 trips avery year:

Boomers spend
an average of
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ingsitute for Housing Amirica, Hobel & Rison Ingider

Continued from Page 4

Women in this age group are in a
particularly interesting position. The
feminists and businesswomen of the
boomer generation didn’t just change
the gender balance of workplaces in
the 1970s and 1980s —they changed
the definition of a career, one that is
fluid and flexible. Many women spent
years in a profession, stayed home
with children for months or years,
and went back to work part time, or
at a different company, or in an en-
tirely different field.

The effect has been long-lasting —
Baby Boomers are the last genera-
tion to remember a time when men
were usually the only workers in their
house and life-long employer loyalty
was common.

For these professionals, retirement
may be less the end of a career than
just another shift in focus. Of course,
not everyone wants to spend their
golden years hard at work. When it
comes to travel, recreation, and kick-
ing back and enjoying the latest elec-
tronic goodies, Baby Boomers have
plenty of options.

And, just as they have for decades,
marketers are targeting the genera-
tion. You'd be hard-pressed to find a
cruise operator or RV dealership that
isn’t thinking about its strategy for
selling to the huge new crop of retir-
ees. Moreover, some nonprofit pro-
grams focus on offering new experi-
ences to people in this demographic,
like Road Scholar, which offers eve-
rything from bike tours of Ontario’s
wineries to barge trips along the Me-
kong River through Cambodia and
Vietnam.

(Graphic Research by Ashyia;
Graphic Design by Santosh; Graphic
Editing by Maria; Writing by Livia;
Editing by Sarah)

Reprinted with permission
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J" Volunteering in the United States
“——

/~ NEWS RELEASE

BUREAU OF LABOR STATISTICS _
U.S. DEPARTMENT OF LABOR Click Here

4

Why So Few Baby Boomers Are Volunteering

Click here to view the Forbes Magazine article

Volunteering and Civic Engagement in Florida VOLUNTEER RATE

by age group
Trends and Highlights Overview - Overall, in Florida in 2011:

. . 22% 2010 .

) Tesrseses
30.8 volunteer hours per resident. PEBOEOBG
61.6% do favors for their neighbors. i
89.6% eat dinner with their family a few times a week or more. MILLENNIALS i CENERATION ¥
3.41 million volunteers. Ll 10000000 it
55.3% discuss politics a few times a month or more.
458.7 million hours of service. ® @

$10.0 billion of service contributed.

Click here for more information

BABY BOOMERS OLDER ADULS

Source: www.Serve.gov

Volunteering Civic Life in America
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America’s Health Rankings in Florida
http://www.americashealthrankings.org/Senior/FL
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Local Service Provider (LSP) Workgroup Formed
In the current General Appropriations Act, line 416, it states the following:
The Department of Elder Affairs shall work with the Area Agencies on Aging (AAA) and other stakehold-
ers to convene a workgroup to evaluate and develop a plan related to future procurement for existing lo-

cal services that expand long-term care alternatives enabling elders to maintain an acceptable quality of
life in their own homes and avoid or delay nursing home placement.

The Department of Elder Affairs shall submit the plan to the Governor, the President of the Senate, and
the Speaker of the House of Representatives no later than November 1, 2013.

The Department of Elders Affairs is working with FASP and the AAAs to appoint representatives from
PSA’s with the largest amount of Local Service Provider (LSP) funds.

EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEER
Long-Term Care Ombudsman Program

James Croteau has been named the Interim Florida Ombudsman.

The Long-Term Care Ombudsman Program (1-888-831-0404) advocates on be-
half of residents of long-term care facilities through a statewide system of 17 dis-
trict councils of volunteer ombudsmen.

Ombudsmen identify, investigate and resolve complaints made by or on behalf of
residents of nursing homes, assisted living facilities and adult family care homes.

Visit the Florida Long-Term Care Ombudsman Program website at Ombudsman.myflorida.com.

Click here to learn about the State Long-Term Care Ombudsman Council. Click here to learn about volun-
teer opportunities to help improve the lives of Floridians by advocating on behalf of those who live in long-
term care settings such as nursing homes, assisted living facilities and adult family care homes.
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Meals Match Challenge Huge Success in Response to Lemerand Challenge Grant

\
Contact Persons: = —-3
Doug Beach, CEO, COA, 386-253-5700 ext. 233, dbeach@coaiaa.org "Q:
L]

Cathy Coates, Marketing Director, COA, 386-253-4700 ext. 250,
ccoates@coaiaa.org

Volusia County

VOLUSIA COUNTY, FL — Council on Aging announced today results of the Meals Match Challenge
conducted over the past two months in response to a challenge from philanthropist L. Gale Lemerand.

“We are extremely excited to announce that we met the Lemerand challenge grant of $100,000 and
actually to date have collected $185,434.83 in funds to support Council on Aging meal programs,” said
Doug Beach, CEO of Council on Aging (COA). “And we still have some outstanding pledges to col-
lect.”

“We have been absolutely overwhelmed by the support from community friends and partners in Volu-
sia County,” added Beach. “This has really been a grass roots effort of support from over 600 individ-
ual donors to help COA match the challenge grant given to us by Gale Lemerand.”

Lemerand pledged to match all donations raised for COA meal programs in June and July dollar for
dollar, up to $100,000. Lemerand’s pledge came after he attended the Glenn and Connie Ritchey
Community Service Award Dinner in May honoring Betty Jane and the late Bill France, Jr.

“‘We have to thank Glenn and Connie Ritchey and Betty Jane France for getting things started. And
thanks to Gale Lemerand’s commitment, the awareness level of senior hunger in Volusia County was
raised even further,” remarked Beach. “We would not have been able to continue the levels at which
COA has served meals to seniors in Volusia County without these individuals.”

Federal budget cuts had forced COA to make reductions in the number of meals served to Volusia
County clients. Thanks to the successful Glenn and Connie Ritchey Community Service Award event,
COA Living Gifts Foundation was able to make a contribution to keep all current Meals on Wheels cli-
ents on the program. Federal cuts also forced COA to close seven dining sites one day a week, dis-
placing 300 seniors for lunch.

In direct response to funds raised through the Meals Match Challenge, COA has reopened its seven
dining sites, serving a hot noon time meal for seniors five days a week again. Challenge funds will al-
so allow COA to develop a plan to reduce the wait list for meals that has continued to grow due to fed-
eral cuts.

COA is an independent, not-for-profit organization providing services, information and support to Volu-
sia County seniors for over 45 years.
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Upcoming Events

September 2013

September 22-25, 2013: Orange Beach, AL. Southeastern Association of Area Agencies on
Aging Conference. Visit http://www.se4a.org/ for more information.

September 26-27, 2013: Miami, FL, VISN 8 MHS GRECC MAGEC Suicide Prevention in
Older Veterans at the Miami VA Medical Center. For more information contact MAGEC at magec@med.miami.edu
or call 305-355-9123.

November 2013

November 8, 2013: Chicago, IL. International Conference on Aging & Society. Visit http://Agingandsociety.com/ for
more information.

Aging Crisis On The Horizon

The nation's 85-and-older population is projected to swell from 5.5 million in 2010 to 6.6 million in 2020, a
19 percent increase in one decade. This trend has caught the attention of those who study the elderly and is
a source of concern for those who worry about who will care for the very old as they age and become de-
pendent on others.

Senior Services Executive Director Sarah Stroh said there are about 23,000 seniors in Marion County who
live alone. “You can see the tsunami coming, and I don't know if we have enough life preservers,” she
said. “It can be extremely frustrating for us. We can see such a need, and we can see the need coming down
the pike.”

Click here for full article [Source: Ocala Star-Banner]

The Scan Foundation Pricing Guide

A Resource for Community-Based Organizations to Value and Price Services

Community-based organizations (CBOs) play an important role in providing care and -
services to older adults and individuals with disabilities. Changes in payment and deliv- eb I
ery systems, such as demonstrations for those eligible for Medicare and Medicaid, -—
managed long-term services and supports (LTSS), and Accountable Care Organiza-
tions, provide the opportunity for CBOs to contractually partner with health care organi-
zations. The Foundation has developed a pricing guide to help CBOs value and price
their services to prepare for these partnerships.

PRICING GUI

The Foundation will host a webinar on September 18th to introduce this new tool and discuss how organ-
izations can incorporate it into their business model.

The Foundation also invites you to join them for a related webinar on September 19th that will help com-
munity-based organizations use data to better understand and target populations as they engage in con-
tractual partnerships with the health care sector.
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FASP is on Facebook - Are You? Find us on

Facebook

Do you or does your organization have a Facebook or Twitter account?
We would love to “like” “Friend” and/or “follow” you too.

FASP - Florida Association of Aging Services Providers Facebook page
http://www.facebook.com/home.php?#!/pages/FASP-Florida-Association-of-Aging-Services-
Providers/186392068069967

FASP - Florida Association of Aging Services Providers Twitter  ollow us on
http://twitter.com/FLAgingServProv twitter

DOEA - Florida Department of Elder Affairs Facebook page
http://www.facebook.com/pages/Florida-Department-of-Elder-Affairs/128604923878650?sk=wall

FCOA - Florida Council on Aging Facebook page
http://www.facebook.com/home.php?#!/pages/Florida-Council-on-Aging/74320166787

FCOA - Florida Council on Aging Twitter
http://twitter.com/#!//FCOA1
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SPONSOR SPOTLIGHT

fthe FASP e-Newsletter was brought to you by
enerous donation of

the €
volen center

Together we make community happen.

ﬂ» UnitedHealthcare www macvolen.com

Community Plan

www.uhc.com

The intent of the FASP Newsletter is to keep you informed about program updates and
information relating to aging services providers. If you have any comments about the
newsletter, suggestions on ways to improve it and/or items you would like included,
please contact FASP by e-mail at or by phone at (850) 222-3524.

The mission of FASP is to support and advocate for public and non-profit organizations
engaged in the provision of community-based services
to Florida’s elders to improve their quality of life.

Mark your calendars now!

The 2014 Florida Conference en Uging
wil be held
Uugust 4-6, 2014
at the
Baenaventure, Weston, F.L
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